Lobbying and Advocacy Resources
Center for Lobbying in the Public Interest (http://www.clpi.org/)
· How to Lobby Tutorial: basic tutorial on the basics of lobbying.  Good for new staff members: http://www.clpi.org/how_to_lobby.html
· Make a Difference for Your Cause in Three Hours per Week – a list of activities to help a staff person or volunteer map out how to gradually get more involved in advocacy and lobbying: http://www.clpi.org/three_hours.html
· Getting Started Lobbying – a one pager on the basics of lobbying: http://www.clpi.org/gettingstarted.html


· How to Communicate Effectively with Legislators from the Nonprofit Lobbying Guide - includes sections on different types of communications strategies: http://www.clpi.org/BOOK/PART1/CHAPTER4/CHAPTER4.PDF

· Network of Trainer-Resource Persons - provides a state-by-state list of trainers that hold lobbying and advocacy workshops and organize and mobilize coalitions: http://www.clpi.org/trainer_directory.html

· Lobbying Training and Education Events for Nonprofits – provides a list of training and educational events for non-profits: http://www.clpi.org/training_ed_events.html
· The Nonprofit Lobbying Guide Second Edition
by Bob Smucker: http://www.clpi.org/toc.html
· Training Tools for Lobbying, Advocacy and Public Policy Participation – provides sample workshop outlines, lobby simulations, and notes on lobby and election related advocacy law: http://www.clpi.org/training_tools.html
· One Pagers on the Law, Strategies and Election-Related Activities – includes one-pagers on reasons to lobby, lobbying and the law, fundraising for lobbying and foundations influencing legislation, voter and candidate education and the law, lobby “how-to”, and voter and candidate education “how-to”: http://www.clpi.org/one_pagers.html
Advocacy Institute (http://www.advocacy.org/)
The Advocacy Institute helps social justice leaders work more effectively through training advocacy skills, networking with other activists and on-on-one coaching.  Their website provides pages on coalition building, messaging, planning and implementing campaigns, and successful outreach strategies.  
Alliance for Justice (http://www.afj.org/) 
· Non-Profit Advocacy – a portal for non-profit advocacy resources including research, workshops, public policy, technical assistance and resources for accountants and lawyers: http://www.allianceforjustice.org/nonprofit/index.html
· Foundation Advocacy – a portal for foundation advocacy resources including research, workshops, public policy, technical assistance and resources for accountants and lawyers: http://www.allianceforjustice.org/foundation/index.html
· Research and Publications – provides a wide-variety of publications: http://www.allianceforjustice.org/research_publications/publications/index.html
Neighborhood Funders Group (http://www.nfg.org/) 
· Issue Brief: A Seat at the Table: Keeping the "Public" in Public Policy – Gives an overview of public policy work and how funders can support public policy efforts: http://www.nfg.org/publications/Seat_at_the_Table.pdf
· Organizing for Change: Stories of Success - Four accounts of impressive change made through grass roots organizing in the Chicago area: http://www.nfg.org/publications/Organizing_For_Change.pdf
The Foundation Center (http://www.fdncenter.org/) 
· Communications for Social Good by Susan Nall Bales and Franklin D. Gilliam, Jr. examines foundation opportunities and techniques to leverage social change goals through the use of communications media: http://fdncenter.org/for_grantmakers/practice_matters/practicematters_08_paper.pdf
· Acts of Commission: Lessons from an Informal Study by Janice M. Nittoli identifies the necessary elements of a successful policy commission and offers a blueprint for bringing those elements together to achieve foundation goals: http://fdncenter.org/for_grantmakers/practice_matters/practicematters_02_execsum.pdf
Congressional Management Foundation (http://www.cmfweb.org/) 
Communicating with Congress project: “This report is the first of a four-phase Communicating with Congress project undertaken by the Congressional Management Foundation to improve communications between citizens and Congress. This first report will include the results of extensive research on congressional staff attitudes and practices for dealing with constituent

communications, including grassroots advocacy campaigns. The second report will document the motivations, perceptions, expectations, and practices of constituents and grassroots organizations who communicate with Members of Congress. The third report will synthesize acquired information into best practice recommendations for congressional offices. The fourth and final phase of the project will be the creation of a task force comprised of House, Senate, citizen, and grassroots representatives. The objective of the task force will be to identify new processes, rules, or standards that could result in: reducing the administrative burden on both the senders and receivers of these communications; enhancing the quality of the communications process; and genuinely improving the dialogue between the public and Congress.” (from the Congressional Management Foundation website).
· Communicating with Congress: How Capitol Hill is Coping with the Surge in Citizen Advocacy:http://www.cmfweb.org/SupportingFiles/documents/Communicating_with_Congress_-_Report_1.pdf
SNAP: Strengthening Nonprofit Advocacy Project
SNAP is a joint effort by OMB Watch, Tufts University and Charity Lobbying in the Public Interest to investigate the public policy role of non-profit organizations.   

· Executive Summary: http://www.ombwatch.org/article/articleview/769/1/101
· Report in slide show format: http://www.dataaccess.org/snapoverview_files/frame.htm
